Raydal Copywriting / Critiquing Services Client Questionnaire

Please answer these questions as completely as possible.  Your answers will guide me in providing you with the best salescopy to help your business increase its bottom line.  All of the questions may not apply in your particular case.  Just omit these questions.  For those that apply, please give careful and thoughtful answers—remember you are helping me to help you.
(NOTE: If some of the answers to the questions are already on your website please point me to the exact URL and SECTION, or just copy and paste it in your answers.)
Tell me about your Product or Service

1. What are the results and benefits that you provide to your customers?  Measurable results are always better than broad generalizations.  For example, don’t just say: “We provide a great autoresponder service.”  But, “Our customers receive an autoresponder account with unlimited follow-up messages, daily import limit of 20,000 leads, etc...”  Spell it out!
  

2. Summarize in just a few short sentences what you offer.  Forget your business and talk about your product or service. Two short terse sentences will do.
3. If you already have customer testimonials please include them here.  Note that testimonials that work best are:

· Written in the actual wording of the customer, (even with bad spelling.)

· Contains specific results that you are promising from the product or service.  (“I lost 71/2 pounds in just 1 week!”)
· Has as much detail about the customer as possible, eg Joe Smith, Bronx, NY (possible web address.)

· From an authority in the field. (if possible.)  Joe Smith, PhD. Head of Neurosurgery at John Hopkins University Hospital.
4. What differentiates your product from all other competitors in your field?  Be sure to include aspects such as how you package, deliver and service the product.  These are the aspects that allow you to stand out in the field.  Also list the website URLS of your top 3 competitors.
  

5. It is a known fact that in selling, benefits are what count not just features.  For example a feature list would be: “Cream colored, 19” viewable screen, rugged design, auto-power shutoff” while a benefit list would be, “Matches your present office desk color, easy on the eyes, resistant to day-to-day use and abuse, saves energy”.  

I.  List 7 (or more) of the most striking features of your product or service 

II. List 7 (or more) benefits that your customers can expect to derive from your product.  List the strongest first and weakest last.

(NOTE: If your offer includes more than one product or service you may want to tell me which is your top MAIN one.  Which is your hottest seller or lead product?)

6.  Sometimes a story behind the discovery or invention of a product can be used as a lead-in for the sales letter.  If you think that you have such an interesting story please tell me. (People love stories.)
  

Tell Me about your Customer

7     Can you describe your ideal customer?  Include age, sex, where they live, typical interests, personality type.  The more details the better.

9. Are there some misconceptions that you notice customers having about your product or service? List them here.  Be sure to include those things that you’ve attempted to explain but your customers still don’t seem to get.
  

10. Do you have a frequently asked questions (FAQ) file for your product or service?  Which questions do you get asked most often?  Why do you suppose this is so?
  

11.   What special needs do you see your product or service satisfying for the customer.  Why would they want to try your product and how do they normally find your website –e.g., through search engines, offline ads, email campaigns etc.  In other words where does the typical customer come from before they get to your website?
12.   What do you hope to accomplish from your sales letter? In other words what do you want the prospect to DO, subscribe to your newsletter? Download a free ebook? Complete a form, make a purchase?  Be as SPECIFIC as possible here.
13.  Please provide me with a full customer experience.  In other words if you are selling a software I need to use the software; a membership site- give me temporary access.  Lead me step by step through the process of making a purchase to you delivering the product. (Shipped, instant download?)
15. Please provide me with all the present company marketing materials that you’ve used including brochures., email campaigns, classified ads etc.
  

16. What are the special incentives such as bonuses, extras, time-limited or quantity-limited offers you make to the customer?  Any method that will show scarcity or special advantage to those who act now should be included here.
  

17. Give me a quick “resume” of yourself that will lend credibility to the product or service that you are offering.  Think of your accomplishments, accreditations, professional degrees, association with any professional organizations etc.
  

18.   In which areas have you been most successful so far in your marketing efforts and in which areas you think you’ve been least successful?
20. What do you require of me?  Critique, rewrite from scratch, review and polishing your present copy, provide internet marketing consultation etc.  Be SPECIFIC here.
  

21. Have you been recording your conversion rate?  How many sales/subscriptions/downloads per visitor are you presently making with your current webcopy?  Where do the majority of these visitors come from? Email campaigns, Joint Ventures? Etc.  

22. Please give me the website URL of your present salescopy, if any, and specify the pages you need help with, such a Home Page, About Page, Thank You / Up-sell page, Lead-Generation Page etc.  

23. What do you hope to accomplish (within practical reason) with my help?  For example you may want to improve your conversion rate from 0.1% to closer to 5%. Make this “reachable”.
24. If you would like me to write additional reports or an ebook to use as a lead generator for your main product please include the subject and details for this here.  Please give report/ebook length – (300 words= 1 page).

25. What is the BEST way to contact you?  Phone or Email?  _______________________

26. Can you provide me with the URLs for the most popular forums where your target audience frequents?  For example if your product is related to gardening it may be a popular gardening forum /message board.
